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A NEW ' WAY TO LOOK AT AFRICA

Mission: To change negative perceptions of the
African confinent,

Based upon the works of internationally acclaimed
artisl, Lap Ngo, The Beautiful Africa™ brand is

a reflection of all that is beaufiful abeut Africa -
Her ponp|a. natural resources, harihga, culture
and arts.

This year marks the beginning of A Mew Way
to lock at Africa™

Beaufiful Africa, ILC, GrapevineStar Enterfainment,
licensing pariners, consumers, celebrities, schools
and businesses are joining legather to develop,
promate and distribute media, entertainment and
consumer praducts fo a global oudience,

Consumer Torget
Beautiful Africa is a family focused brand. It is adoplable

to licensing programs largeted ot all segments of the family. L
® Children - Books and Curriculum, Cralts, Plush, Gift, ==
Toy, Back to School and more... =
* Teens — Board Games, Books, Videe, Music, Clothing, =3
Video Games, Gift and Siclicnery =¥
» Adulis, Females, and Families - Food and Beverage, e
Home Décor, Board Games, Fine Art, Films, _lawa?ry B
and more... =
L
Marketing Support

» UJSA Mationwide Events

* Global Events - Paris, New York, Beijing,
london, Brazil, Geneva

# Africa Events - 5 Afican countries

* Beauliful Africa Social Network

il

BEALITIFUL
AFRICA™ IS THE
— IFEAL ECO-FRIENDLY,

# TV, online, mobile and print campaign —— SOCIALLY coNscIOUS
Artist and Found BRANE,
Lap Mga in Africo.

Award-winning games makes learning
African gecgrophy easy and funl
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The World’s Favorite Cowbovm

i3 " Talk show host, singer/songwriter

- and celebrity personality

- Cowboys ore greot storytellers!

 This i for the & ond also for Yo Ay
ey :'.m;u:ﬁmﬂnﬂmmum , [‘ L‘ﬁhrﬂ‘lﬂ
~ ' oMuppetstyled, globally recognized celebrity. ] E FEWBG L1l
i 7 Tex appears nﬂhﬂwid.nndinhmﬁmul)rinm :
ALy & 2D animations, cartoon strips, and in his originol
2y Wﬁrmdlrﬂlmmdﬂmfmnnd
- western events. He has his own sodial netwark
'm-dkhlwdhmnmighrﬂw o falk

ond variety show debuting online Foll 2009,

'L -C?ww

;  Tex Dunright is a family focused brand. He is

all
::;r;ih; mpwnm targeted at

= Children ~ Books and Curriculum, Crofts, Plush,
Gift, Toy, Back to School and more...

* Teens - Board gomes, Boeks, Video, Music,
Clothing, Video Gomes, Gift and Stotionery

= Adults, Mnlzs, and Families - Fwd and Bever-

agn,. Board gumns, Films/DVD, Leather goods
I'I'm

Hulufmghppwf
_+ Tex Dunright Shaw
= USA Mationwide Events

* Global Events — Mexico, Argenting, Brazil i
China & Europe

* Tex Dunright Social Metwork
= TV, enline, mabile, print and outdear campaign
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' CLOTHING, BOOKS, ]
TOYS, VIDEDS, BALK TO
SCHOOL ANP LEATHER
PRODULCTS MAKE THIS
THE BEST PARTMER FOR

C:mbws of Color Rodeo™

Entertaining & Educationalt
Welcome to the world of rodeo, the f[::,mr
growing sport in Amencal The Cowboys
of Color redeo indudes African-American,
Latine and Native American REAL cowboys
and cowgirls. This rodeo lours the country
and makes regular appearances on TV.

Some performances also include a re-enoct-
ment tribute to the Buffalo Soldiers.

Consumer Target

Cmvms of Color Rodeo is o family
brand. It is adaptable o

licensing ms targeted ot oll
segments of ?i-: family.

Marketing Support
* Celebrity Spokesperson — Tex Dunright
» USA Nationwide Tour

* Global Events = Mexico, Argenting,
China, Brazil, Evrope

* Cowbays of Color Social Network
* Mobile program distribution

* TV, radio; print, cutdoor and
online campaign
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GSEConnecf.con{

(WHEREIMEDIATE ENTERTAINMENT{CONNECTS 2
JOINAYOUR{NICHEJTODAY!

CHOOSE FROM OVER 500 MICHE FOCUSED SOCIAL NETWORKS TO
CONNECT AND SHARE WITH OTHERS. FROM GRAPEVINE STAR
ENTERTAINMENT BRANDS TO THE HOTTEST GENRE FOCUSED NETWORKS,
CONNECT TO A VARIETY OF MEDIA & ENTERTAINMENT PROFESSIONALS
AND CONSUMERS. VISIT, JOIN, SHARE, AND START CONNECTING TODAY!

LOOK FOR MEDIA & ERTERTAINMENT PROFESSIONALS ON GSTARSITE.COM AND:

Linked]  Cuwitber

TWITTER.COM /MEPROS

IR 1008 Grapevine Stac Entertainment Tnct Al rights Resorvedl

Emwa Kiia

Manga from
around the world!
Manga is truly worldwida. London

is one of the leading Evropean
markets for mango and anime style
comics. It is the birthploce of London
Manga. Marketed under the Manga
Warldwide™ brand, twa series are
being brought fo America: Kowa
Kata in London™, the story of a starry
eyed, love sick, remantic 19 yearcld
whe travels from Tokys to Londen te
find her bayfriend, who she believes
has been kidnopped. The secand
series is MC Harlem = The Search for
My Father™, the stery of o hip hop
martial arts expert fram London, who
travels to Harlem, Mew York in search
af his identity and his father, whom
he has never met.

Consumer Market

* Tweens and Young Teens

* Manga & Comic Book Readers
Marketing Support

*# Socially Responsible Couses

* [nteractive web site integration

* TV, print, online ond
mebile campaign
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